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Dermott  Jewell

Dear Members,

At the time of completion, Ireland is eagerly awaiting 
the specifics of Budget 2016.

At the time of writing, we have just seen the 
postponement of a four-day stand-off at An Post, 
which left the entire country without its very and 
overly expensive postal system. There is also the 
news that drivers at Iarnród Éireann have voted 
overwhelmingly to take strike action  - and that 
includes the support of 95% of the National Bus and 
Rail Union members. 

It occurs to me how little option there is for such 
action by consumers who experience poor quality 
of service. Boycott is often cited as the best way we 
can indicate strength. However, in many cases that 
is entirely illogical as we rely so significantly upon so 
many of those services.

The consumer with appalling telephone, television 
or internet services is already at the loss. When 
we withhold payment, we run the very real risk of 
incurring penalty charges as well as a damaging credit 
rating, all of which can take weeks  - even months – of 
time-wasting wrangling to resolve. 

Poor service through late delivery of postage – 
despite having paid an outrageous amount to do so; 
Non and late arrival of buses and/or trains – despite 
having, in most cases now, paid in advance; Slow, 
poor and limited email and phone coverage – again 
despite having paid in advance – all go by without 
consideration of the loss to the paying consumer.
Switching is one means through which we can take 
our business where it is appreciated and valued. 
Complaining is another that permits us to put 
on record the inadequacies of the service and its 
providers.

Compensation for our loss? Until we have the 
legislative means and financial capacity for taking 
group action that is beyond our striking capability.

Social Media:

http://www.thecai.ie
http://www.zavamedia.com
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NEWS BRIEFS

Not To Be Sneezed At

News Briefs by Dermott Jewell

3

French researchers have discovered a 
30,000-year-old virus (Mollivirus sibericum) – 
the fourth prehistoric virus found since 2003. 
It is categorised as a ‘giant’ virus because it 
exceeds a length of  0.5 microns, or one-thou-
sandth of  a millimeter. To be more specific, 
it is significantly more complex than today’s 
viruses with M. sibericum shown to have more 
than 500 genes - compared with the common 
Influenza A virus, which only has eight. Now 
(sit down for this part), the French team are 
looking to bring the virus back to life. How-
ever, the goal here is not to restart a killer virus 
but rather to put it through vigorous testing to 
make sure that it cannot be harmful to cur-
rent life. They reflect their great concern how, 
for example, as ice is melting through climate 
change, in regions such as Siberia, that if  
nothing is done there could be the potential for 
harm. I’m very glad that someone thought of  
this!

Trans Fat is considered by those who know to be the worst 
kind of fat you can eat.  It is formed through industrial pro-
cessing by food producers to give their products a longer 
shelf or cooking life. In the last few weeks, Latvia has no-
tified a law limiting the amount of industrial trans-fatty 
acids in its food and drink products.  The Regulation will 
enter into force on 1st January 2016 and food businesses 
have until 1st January 2018 to comply with the new rules. 
The European Commission and other Member States 
have until December to comment on the law. The CAI has 
written to Minister Varadker urging his support at those 
December discussions for EU-wide restrictions on trans 
-fatty acids.

Lobbying Minister Varadker

A team of researchers at Berkeley Laboratories Materials Sciences 
Division in California have developed what is a form of invisibility 
cloak. Yes, really!
	 The ultra-thin cloak at this point looks like a tiled coat just 
80 nanometres thick. It is made up of a thin layer of gold nanoan-
tennae and can wrap around a microscopic 3D object and hide it 
from detection by reflecting light waves. It ‘disappears’.
At its current stage, the cloak makes the object appear flat i.e. invis-
ible from the front once kept perfectly still. However, if the object (or 
person) moves then the illusion of invisibility is gone.
The good news is that the scientists involved are confident that the 
principles involved could be scaled up to create a cloak capable of 
hiding macroscopic objects.
	 The bad news is that invisibility cloaks, in the Harry Potter 
range of styles and colours, are quite away in the future. But they 
are there.

Have You Seen The Washing Instructions!!

October 2015
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Our Belgian BEUC Member 
colleagues at Test-Achats, have 
recently launched an App to 
inform consumers regarding the 
medicines they buy. The App, 
called InforMed, was designed 
by the in-house health experts of 
Test-Achats and helps consumers 

to make the best choice amongst 
thousands of medicines available 
on the market. This tool allows 
them to manage their home 
pharmacy on their smartphone, 
compare products and receive 
complete and comprehensive 
information on the medicines.

Tables On Tablets For Tablet Takers

I Left My Phone In My Other Wallet

Samsung has been working since 2013 on the new 
concept of a flexible smartphone with a foldable 
screen. The bending Galaxy S6 Edge displays were 
planned as the first step, before moving into the 
bendy, wallet-friendly forms in 2016.
	 Sammobile was sensible and had protected 
itself by warning that this project, as it was in an early 
stage, could be stopped at any moment. But, so far so 
good, and the project continues, suggesting that the 
reality is very real and possible.
	 I wonder how this will fit in with the Sale of 
Goods Act as, to my certain knowledge, creased 
wrong number calls are not considered?
	 What we need now is a foldable bendable 
smartphone that makes free calls that beams up the 
person you are thinking of while hiding under your 
invisibility cloak. Or is that too simple?  

Small Token, Huge Contribution

Pictured at our Annual General Meeting in Kilkenny City 
on 19th August 2015, CAI Chairman Raymond O'Rourke  
presents E. Frank Dawe with the May McLoughlin Memorial 
Award in recognition of his extraordinary contributions to 
the CAI. 

	

A Cool Safety Thingamjig
Cujo is a small device that plugs into your wireless router and 
identifies viruses and phishing scams, blocks malware and 
can detect hacking of  your home network. Silicon Republic 
advises how there is a simple download to the device, which 
you then plug-in and receive warnings you need to be aware 
of. There are no updates needed. The unit was advertised on 
Indiegogo and more than doubled its initial US$30,000 sales 
target in a two-day period. Alternatively – pen and paper.
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Hawk-eyed consumers may have noticed 
a change in the design of the labelling 
of many of the household cleaning and 
DIY products they use.  It is all part of a 
global project sponsored by the United 
Nations to harmonise chemical hazard 
warning symbols printed on products so 
that they will be recognisable worldwide.  
The ultimate aim is to “make life easier 
for consumers when they travel and 
businesses when they import and export 
products because eventually there will 
be only one set of symbols to deal with 
throughout most of the world,” according 
to Stuart Longworth, chairman of the 
Chemical Hazards Communication 
Society, based in the UK.

Commonly found on such household 
substances as dishwasher tablets, 
bleach and lime-scale removers and 
DIY and garden products like paints, 
adhesives, pesticides and insecticides, 
the labels warn consumers of the dangers 
associated with chemicals in the products 
to enable appropriate care to be taken 
when using them.  Whereas previously the 
labels featured a pictogram contained in a 
square with an orange background, 
now the pictogram will be surrounded by 
a white diamond with a red border.   Some 
of the symbols are very similar to the 
previous versions but others are new.  
Work on the development of the new 
global concept has been ongoing for 

more than two decades and it is expected 
to greatly improve the safe supply, 
use and management of chemicals for 
workers and consumers in Ireland and 
around the world.  Since 1st June 2015, 
hazardous chemical products placed 
on the market should be labelled in 
accordance with Regulation (EC) No. 
1272/2008 on Classification, Labelling 
and Packaging of Substances and 
Mixtures, commonly known as CLP, which 
introduces the United Nations’ Globally 
Harmonised System of Classification 
and Labelling of Chemicals into Europe. 
Although the new labels must be used 
on all products manufactured after 1st 
June 2015, products labelled with the ‘old’ 
warning symbols already on shop shelves 
can continue to be supplied until 1st June 
2017. Information on the new labels for 
chemical products and what each symbol 
means can be found at http://www.
understandthelabel.org.uk/ or http://
echa.europa.eu/chemicals-in-our-life/
clp-pictograms.

Changes in chemical hazard warning symbols

5

FOOD & HEALTH / News

Food & Health
 by Clodagh O’Donoghue

Last month, when global fast food chain 
McDonald’s launched a new product 
on the Irish market – the McMór – and 
touted it as an “Irish artisan burger”, 
the Food Safety Authority of Ireland 
(FSAI) quickly responded by pointing 
out the company’s misuse of the term 
“artisan”.   In its July/August issue, 
Consumer Choice reported on the FSAI’s 
introduction of guidelines on the use 
of certain food marketing terms that 
had previously been open to somewhat 
loose interpretation.  The guidelines 
are aimed at ensuring that consumers 
are not misled by the terms used by 
food marketers and can be confident 
that products have been accurately 
described.
		  The limited-edition Irish-themed 
burger launched in McDonald’s outlets 

around the country boasts cabbage, 
baby kale, Ballymaloe Relish and 
Charleville Cheddar cheese on top of 
Irish beef and bacon in a potato-flaked 
bun, so it certainly offers plenty of 
Irish credentials.  However, it was 
McDonald’s description of the burger 
as “artisan” in some of its promotional 
material that caused the FSAI to issue 
a warning that the product does not 
fit the definition of this term.  Under 
the guidelines, to be artisan, a product 
must be made in limited quantities by 
skilled craftspeople, using a processing 
method that is not totally mechanised 
and with locally grown or produced 
food where available and practical. 
McDonald’s subsequently accepted that 
its use of the word “artisan” in relation to 
the McMór was inaccurate insofar as it 

was in breach of the recently launched 
guidelines and stated that the specific 
term would be withdrawn from any 
news releases around the product.  
		 The FSAI’s action involving 
the McMór burger demonstrates how 
the new guidelines can help establish 
instances where consumers could 
potentially be misled by the inaccurate 
use of certain food marketing terms, 
and the organisation’s prompt response 
was welcomed by the Taste Council 
of Ireland, a group representing the 
artisan, traditional and speciality food 
sector, which has long sought legal 
protection of marketing terms that 
are associated with quality small-scale 
food production but that have often 
appeared on highly processed foods.

‘Artisan’ burger does not meet FSAI guidelines

New chemical hazard symbol – Exclamation mark replaces the X symbol to denote 

such hazards as skin and eye irritants.
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MONEY NEWS

Money News
Purchasing  
a new or  
second-hand 
car

The European Consumer Centre (ECC)  
recently reported that car sales in Ireland are 
on the rise, with an almost 30% jump in sales 
early this year suggesting that the car trade 
will finally break the 100,000 sales in 2015 for 
the first time since 2008.  

It is, in fact, predicted that in the 
region of 125,000 new cars will be 
purchased in Ireland this year. If you 
are one of the many Irish consumers 
in the market for a new vehicle, you 
should be aware of car purchase 
scams, which the ECC describes as a 
persistent problem for consumers. 
		  Consumers are advised to 
stay alert to certain scam indicators, 
such as being asked to send payment 
for car purchase by bank transfer or 
via money-wiring services. Once the 
vendor gets this money both he/she 
and the vehicle you just purchased 
may disappear. Of course, with 
many transactions taking place over 
the internet it is easier to see why 
consumers would consider making 
such a payment. The difficulty 
is that once a payment is made 
in this manner and payment has 
reached the fraudster, it cannot be 
traced. The ECC advises that, where 
possible, consumers should pay 
using a secure method of payment, 
such as a credit card.  Of course, it 
is not recommended to hand over 
large sums of money for a vehicle 
you have not yet seen. While such a 
scenario may sound very obvious in 
this context, it is a tempting chance 
to take when there are bargains on 
offer, particularly with consumers 
looking to purchase across the border 
or overseas. In such circumstances, 
it is common for escrow or delivery 
companies to be used.  They act 
as an intermediary and often the 
transaction is meant to work on the 
basis that consumers will not have 

to pay if they are not happy with the 
vehicle. However, in reality, many 
consumers are the victims of fraud 
with the intermediary disappearing 
once the money has been sent.  The 
ECC advises consumers who have 
been the victim of a scam to report 
the incident to the Gardaí as soon as 
possible. 
		  It is important that 
consumers enter into a large 
transaction, such as car purchase, 
with their eyes open and a good 
knowledge of their rights and how 
these rights differ when purchasing 
a new or second-hand car and when 
purchasing from a garage as opposed 
to an individual.  Like purchasing 
any good or service, consumers are 
afforded rights of redress - however, 
much of the legislation often 
referred to does not apply when 
purchasing from a private individual 
and this includes purchasing from 
an individual advertising through an 
online advertising website.  Buying 
from a garage, while often more 
expensive, allows consumers to rely 
on all sorts of consumer safeguards 
should they find that the car is not as 
advertised.  It is important to inspect 
the vehicle before you purchase it 
and carry out a history check - and 
it is strongly recommended that you 
have a mechanic take a look.  If you 
do find what you have been looking 
for abroad, be sure to check out how 
much VRT and transportation costs 
will add to the overall cost, as what 
appeared to be good value may no 
longer be so attractive.  It is also 

advised by the ECC to research the 
seller and check for membership of an 
accredited industry association. 
		  All prospective purchasers 
should remind themselves of the 
consumer protections afforded 
them under Irish legislation.  A car 
purchased from a business should 
be of satisfactory quality, fit for 
purpose, and it must correspond 
to any descriptions held out by the 
seller. This applies equally to new and 
second-hand vehicles. Second-hand 
vehicles may not be entirely free from 
fault but they must nevertheless be in 
good condition (taking into account 
their age and price), fit for use on the 
road and, ultimately, safe and reliable.
		  The ECC reiterates that, under 
national and UK law, consumers have 
up to six years to bring a claim against 
the seller for any problems with the 
vehicle.  It also reminds us that this 
is not a guarantee period and if the 
problem arises more than six months 
after purchase, the consumer may 
have to produce evidence that any 
faults/damage were not the result of 	
misuse.
		  In relation to warranties or 
guarantees offered by sellers, these 
exist in addition to the consumer’s 
statutory rights and do not replace 
them. When purchasing a car from 
another EU country, consumers 
should check the scope of the 
manufacturer’s warranty as they tend 
to differ across countries. 
		  For further advice and 
assistance, contact ECC Ireland on 
(01) 8797 620.

Money News by Róisín Moloney
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The Money Advice and Budgeting 
Service (MABS) recently carried out 
three surveys on different dates in 
shops within the areas of Dublin 10 
and 20, with the results highlighting 
an increase in charges for 
consumers purchasing top-ups for 
their pay-as-you-go energy meters.  
Consumers generally have these 
pay-as-you-go meters installed 
when they are in a situation of 
arrears or are on a low income and 
find paying electricity bills difficult.  
In many situations, consumers with 
pay-as-you-go meters may also 
have arrears of 25%-30% of each 
top-up already factored in – so, for 
example, a €20 top-up may have an 
automatic €5 allocated to arrears, 
leaving only €15 for current usage. 
		  Of the 15 shops 
surveyed, 12 shops applied 
surcharges but only half of these 

shops displayed a notice informing 
customers of the fee. The highest 
surcharge of €1 reported to MABS 
was from the West of Ireland. MABS 
comments that “this is a shameful 
rip-off of the most financially 
vulnerable consumers”. 
		  Consumers 
purchasing such top-ups are 
encouraged to ask retailers if they 
are applying such a charge and seek 
to have it deducted - one retailer in 
the MABS survey removed the extra 
charge when challenged.  If retailers 
refuse to remove this extra charge, 
we suggest that consumers make 
the effort to purchase from retailers 
who refrain from overcharging.

Consumers hit with surcharges on energy meter top-ups

Contactless payments
With more and more retailers offering contactless payments, consumers can 
now pay for small purchases by holding their debit card beside a keypad without 
having to enter their PIN.  There is a maximum value for these transactions, 
typically €15. For amounts over this, consumers will always have to enter their 
PIN. The payment chip in the card monitors all contactless payments made 
and if it detects several consecutive payments, it will ask the user to make a 
chip and PIN payment to confirm it is still in the hands of the legitimate owner. 
One advantage to contactless payments is that, when using your debit card, 
you can pay without worrying about someone else seeing you tap in your PIN.  
However, the ease at which the payment can be made raises concerns about 
security; some recommend the use of a special foil-lined wallet to prevent 
hackers accessing the card.  It is claimed that consumers have the same legal 
protection as they would have using a traditional card but, unfortunately, noticing fraud will be somewhat more 
difficult, given the relatively small limits on purchases.
		  Which?, the UK consumer group, tested the security on contactless cards and revealed that thieves 
could take advantage of a security weakness and steal data from contactless debit and credit cards. The 
equipment required for such an operation could be readily accessed online - Which? itself easily and cheaply 
acquired contactless card-reading technology from a mainstream website and this technology enabled Which? 
to remotely take enough information from cards to fraudulently use these details for making online purchases.  
Which? tested six debit cards and four credit cards and managed to reveal some level of data on each card, 
including card numbers and expiry dates.  In some cases, they could read the last ten transactions but no card 
revealed the CVV security code - this is the number on the back and can be equated with your PIN number or 
signature in security terms.  Worryingly, however, Which? managed to make purchases online despite not having 
this CVV code or the card owner’s name.  Researchers, in fact, managed to purchase a TV worth £3,000 from a 
mainstream online shop. 
		  While contactless payments limits are low at €15 in Ireland and £20 in the UK - which has very recently 
increased to £30 - these limits, however, do not apply to online shopping and with the minimum details fraudsters 
can potentially spend, spend, spend. It is argued that the majority of online retailers require additional data, 
such as the CVV code and cardholder address, which are not easily accessible for fraudsters. The risk of fraud, 
however, remains for consumers and the Consumers’ Association of Ireland would advise that debit and credit 
card users keep a close eye on their transactions in order to spot a fraud, despite it being small. While contactless 
payment continues to grow in popularity and the convenience is very welcome, consumers must remain vigilant 
when it comes to security. 
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PRODUCT/TECHNOLOGY NEWS

No sock left behind

Do you regularly find an item you wanted 
to pop into the wash on the bathroom 
floor after the washing machine cycle has 
already begun? And are you too nervous to 
try opening the door in case you break the 
machine or flood the kitchen?   Samsung 
Electronics has the answer with its new 
WW8500 AddWash washing machine.
	 Announced in September 2015 at  
IFA in Berlin, the global trade show 
for consumer electronics and home 
appliances, Samsung’s innovative washing 
machine makes it easy to add any 
forgotten laundry to the wash mid-cycle 
thanks to an extra door built into the top of 
the main door.   Before opening that extra 
door, you will need to pause the wash 
cycle by simply pressing a button.  And a 
child lock on the door will help to prevent 
unauthorised items from making their way 
into the wash should any small people 
in your household decide to conduct an 
experiment or two. 
	 Samsung claims that the extra door 
is big enough to push a jumper or pair 
of jeans through – so it is not just stray 
socks that can be added mid-cycle.   
In addition, the manufacturer suggests 
that you might like to use the extra door 
to add more detergent or fabric softener 
or to pop in hand-wash items that should 
not be subjected to the complete wash 
programme.  In fact, this is a smart 
machine that will work with an app for 
both Android and iOS phones and can 
alert you just before it starts a new phase 
of the wash cycle.
		  The plan is for this new appliance 
to be available in Europe before the end 
of the year at a price that has yet to be 
announced.  

Product News by Clodagh O'Donoghue
The products featured on these pages have not been tested by the Consumers’ Association of 

Ireland and their inclusion here is not, in any way, an endorsement of them. 

Facial recognition software has become increasingly 
sophisticated in recent years and has been put to a 
variety of uses, from the frivolous to the serious.   For 
some years now, a smartphone or tablet’s built-in 
camera facial recognition software can be used to 
replace the password on a user’s account and owners 
need only to look at the screen to unlock their device.   
One online dating website, findyourfacemate.com, 
is aimed at narcissistic types who are looking for 
love and seeks to create matches based on ‘facial 
compatibility’ -  and a New Zealand service takes a 
similar approach to match potential dog owners with 
rescue dogs, using facial recognition software to 
identify which humans and canines look most alike 
as part of an adoption drive.  On the more serious 
side, law enforcement agencies have been using the 
new technology to identify suspects and wanted 
individuals from images captured on CCTV and 
elsewhere.
		  In Ireland, the Department of Social 
Protection has enjoyed much success recently 
in deploying facial recognition technology to 
uncover attempts by fraudsters to use multiple 
identities in order to claim welfare benefits. During 
the registration process for new applicants, facial 
image matching software compares a photograph 
of the applicant with all the photographs on the 
Department’s existing database to make sure that 
the individual has not already been registered using 
a different PPS number. All matches or potential 
matches are then referred for further investigation 
to either the Department’s investigation unit or 
An Garda Síochána. Although the vast majority of 
people who claim welfare benefits seek only their 
correct entitlements, the savings that can be made 
by uncovering cases where multiple identities are 
being used to fraudulently obtain payments are 
considerable.  The Department cites one case at 
the start of this year in which the Dublin Circuit 
Criminal Court imposed a five-year sentence on an 
individual who used six false identities to fraudulently 
secure social welfare payments totalling a massive 
€450,000.

Product/Tech  News

Face facts

Samsung Addwash Washing 

Machine
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Reality Check

For aching backs and necks, a new 
product is in development that can 
provide a pressure-point massage 
just about anywhere – at your desk, 
on the bus, as you walk along.  Touted 
as a ‘mobile massage suite’ concealed 
within an ordinary-looking hoodie, the 
Aira jacket is a new piece of wearable 
technology that is designed to relieve 
stress and work on tired back and neck 
muscles when you are out and about.
	 Sitting in front of screens for large 
portions of the day can certainly 
adversely impact your body but the 
Aira jacket is aimed at offseting those 
negative effects by providing targeted 
point pressure on the upper and 
lower back with a rhythmic massage, 
leaving the wearer’s hands free to get 
on with other tasks, such as typing, 
cooking, reading and so on.  Moreover, 
because Aira uses air pressure along 

with strategically placed embedded 
electronics to produce the sensation 
of massage, the jacket is not weighed 
down by massage balls or the like, 
and so it is reportedly lightweight and 
comfortable to wear even when the 
massage function is not being used.
	 The Aira jacket is designed by 
Singapore-based technology and 
fashion start-up T.Ware, and its 
creators envisage the jacket as being 
able to revitalise and rejuvenate 
flagging office workers and to aid 
relaxation by deep kneading into 
muscle tissues on long commutes or 
business trips.  An accompanying app 
will even let you tailor the massage to 
your needs.   If this all sounds like a 
great idea, the company is hoping to 
take pre-orders by the end of the year.

Massage in a jacket

Recent research reveals that nine out 
of ten new diesel cars are exceeding EU 
permitted pollution limits when tested in 
real-world conditions on roads. All new 
diesel cars should meet the new ‘Euro 
6’ standard to control nitrogen oxides 
(NOx) emissions that came into force on 
1st September 2015, but a new report by 
sustainable transport group Transport & 
Environment (T&E) shows that only three 
out of 23 vehicles tested complied with 
the legal limit when driven on roads by 
ordinary drivers and that one, an Audi, 
emitted 22 times the permitted EU limit.  
Car manufacturers use a range of 
techniques to optimise their cars’ 
performance in test conditions but 
the recent research shows that these 
emission levels cannot then be replicated 
under normal driving conditions when 
the vehicles emit much greater levels 
of NOx gases.  Thus, the T&E’s Don’t 
Breathe Here report concludes that the 
current testing framework is insufficient 
to ensure that Euro 6 vehicles have 
acceptable NOx emissions under 
real conditions of use and allows car 
manufacturers to use cheaper and less 
effective exhaust treatment systems in 
the cars they sell in Europe.
The report further stated that carmakers 
adopt different strategies for vehicles 
destined for the EU and US markets.   
The same car models are sold in the US 

with more effective exhaust treatment 
systems and lower emissions as 
manufacturers seek to comply with 
stricter US emissions limits and more 
rigorous testing.   There are plans to 
introduce a new on-road test in Europe 
that will, for the first time, measure the 
real-world emissions of diesel cars, but 
it will not apply to new cars until 2018 at 
the earliest – and car manufacturers are 
seeking to postpone such on-road testing 
until 2020.
		  The cost to manufacturers 
of installing a modern diesel after-
treatment system that captures pollution 
is approximately €300 per car and, 
as Greg Archer, T&E’s clean vehicles 
manager, notes, “carmakers sell clean 
diesels in the US, and testing should 
require manufacturers to sell them in 
Europe too”.  As Mr. Archer further notes, 
such emissions are “the main cause of 
the air pollution crisis affecting cities” , 
and this has serious implications for the 
health of urban residents, with the World 
Health Organisation recently estimating 
that across Europe 500,000 premature 
deaths were attributable to air pollution 
in 2012.
		  Since the T&E report, the 
emissions scandal involving German car 
manufacturer Volkswagen has come to 
light.  The International Council on Clean 
Transportation, which works with T&E 

and had observed the discrepancies 
between the results yielded by laboratory 
and real-world testing of Volkswagen 
diesel cars in Europe, tested the cars’ 
actual emissions during on-road driving 
in the US.  The cars failed the real-world 
tests, even though they had passed US 
laboratory tests.  It was discovered that 
Volkswagen was using a ‘defeat device’ 
that was able to detect when a car was 
under lab conditions and artificially lower 
its exhaust emissions.   However, this 
software automatically switches itself 
off when the car returns to normal use 
and, in fact, the manufacturer’s diesel 
cars produce pollution up to 40 times the 
permitted limit.  The ongoing fallout from 
this revelation has been well-publicised 
and the episode further highlights the 
need for more stringent testing that 
genuinely reflects real-world conditions.

9
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Consumer Choice investigates the motor insurance market, the 
increases in premium costs and the reasons behind them.

At a glance
• Premium hikes
• Factors
• Stakeholders  
• Shopping around 

According to the Central Statistics 
Office, motor insurance premiums have 
increased by 24.4% in the past year and 
many believe this figure will rise even 
further. So what is behind this drastic 
increase and what can consumers do? 
There are, as with any major market, 
numerous stakeholders with competing 
interests, including a governmental 
obligation to regulate and protect 
consumers. The insurance world is 
complicated but a major player, of 
course, is the private profit-making 
insurance companies. Insurance Ireland 
is an umbrella organisation representing 
95% of insurance companies.  According 
to Insurance Ireland, the reasons for 
premium hikes include increases in motor 
claims over the last year.  This argument 
is counteracted, however, with the fact 
that increased claims are as a result 
of growth in economic activity and an 
increased number of policies being sold.  
Insurance Ireland points to the high costs 
of awards as a reason for the enormous 
increases in premiums. 

Claims figures
When analysing the cost of awards for 
personal injury cases we must look to 
both the courts and to the Injuries Board. 

Insurance companies are of the view 
that the litigation process, including 
legal costs, result in excessive costs.  In 
an attempt to overcome such costs, the 
Injuries Board was set up 11 years ago 
and is designed to allow claimants to 
pursue their claim without the support 
of a solicitor.  Now, all personal injury 
claims must go to the Injuries Board 
to be assessed, and if the board is in a 
position to make a judgement and offer 
a sum of compensation, claimants can 
choose to accept this sum or reject it and 
seek authorisation to pursue their claim 
through the courts.  One aspect of this 
process to be noted is that the Injuries 
Board does not cover legal fees and so 
insurance companies would argue that 
claimants are encouraged to reject an 
award from the Injuries Board in order 
to pursue the matter through the courts 
where they are likely to get legal costs 
covered.  Insurance Ireland further 
argues that taking account of the awards 
successfully made by the Injuries Board 
to claimants - and avoiding the legal 
costs, as it was designed to – the process 
is still to blame for the premium hikes as 
these awards are too high. 
		  The Injuries Board, on the 
other hand, claims that personal injury 

claims litigated in court last year are 
down. In its mid-year review, the Injuries 
Board reports that compensation to the 
value of €128.45 million was awarded 
to 5,741 personal injury claimants in 
the first six months of 2015, compared 
to compensation totalling €144.68 
million in respect of 6,552 awards in 
the same period last year. The average 
compensation award for the first six 
months of 2015 was €22,375, compared 
to an average award of €22,082 in the 
same period last year. This report from 
the Injuries Board points to verifiable 
data from the Courts Services that state 
that the number of personal injury claims 
initiated through the courts dropped in 
2014 for the first time in seven years and 
the number of awards has also dropped 
from 1,699 in 2013 to 1,527 in 2014.
		  Mr. Maurice Priestley, Interim 
CEO at the Injuries Board, states: “what 
we are seeing are insurance premia 
increases in the region of 20% and 
further clarity is needed on the precise 
cause of increases of this scale...Our 
data on claim volumes and the cost of 
processing claims is at odds with the 
scale of premium increases taking place 
in the market”.  In addressing the issue of 
increased premiums and the reasons for 

MONEY / Motor Insurance

REPORT by Róisín Moloney
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such increases, the Injuries Board calls on 
insurance companies to share data and 
increase transparency in the interests of 
consumers and wider society.

The Setanta Insurance factor 
So while different stakeholders point 
to each other, another major aspect of 
increasing motor insurance premiums is 
Setanta Insurance, an insurance company 
that insured 75,000 Irish motorists before 
getting into difficulties and going into 
liquidation. The result of this occurrence 
is not yet fully known; a recent High Court 
decision found that the Motor Insurance 
Bureau of Ireland (MIBI) would have 
to cover the costs of claims involving 
Setanta Insurance, the estimated cost of 
which is €90 million. The relevance of this 
becomes apparent when we understand 
that the MIBI is a body established to 
cover victims of personal injury caused 
by uninsured drivers.  The MIBI is funded 
by all the other insurance companies in 
the market.  The more the MIBI must pay 
out, the more expense is placed on the 
individual insurance companies and this 
in turn is claimed to be one of the reasons 
justifying increased premiums.  
		  So how did this mess land at 
the feet of the Irish consumer? Setanta 
Insurance is a Maltese incorporated 
company subject to prudential 
supervision in Malta by the Malta 
Financial Services Authority.  Its financial 
position is not supervised by the Central 
Bank of Ireland and the Central Bank has 
no role in that regard. Some would argue 
that companies simply pick the most 
lax jurisdiction to base themselves in. 
Ireland, in its current insurance regulation 
system, allows insurance companies, 
which may be owned by Irish people 

primarily and principally based in Ireland, 
to sell exclusively to Irish customers but 
be regulated in another jurisdiction. This 
regulatory structure is not protecting 
Irish consumers. Surely, Irish consumers 
are entitled to expect that when they 
purchase a policy from a company in 
Ireland it will be regulated by the Central 
Bank of Ireland. 

Driving down insurance costs
So what can consumers do to combat 
these huge increases in motor insurance 
premiums? Get to know the levels of 
insurance available and which suits your 
individual situation. Comprehensive 
insurance is the most expensive type of 
insurance but it is important if you own 
a valuable car, as it will cover damage to 
your own car in the event of an accident.  
Do not overestimate the value of your 
car as this will lead to your premium 
increasing but in the event of a claim your 
insurance company will only pay out what 
it considers to be the market value.  You 
may have named drivers who you could 
remove from your policy to lower costs. 
Remember to compare how much your 
premium would drop if you were willing to 
pay an increased excess.
		  Avoid penalty points, they 
really are not worth it! Unfortunately, 
from personal experience, I can attest 
that penalty points are very easy to 
get - doing 64km per hour in a 50km 
zone, for example, can happen to the 
best of us. The effect of penalty points, 
however, can be very significant - with 
five penalty points most insurers will 
refuse to quote you.  A word of warning, 
however – when automatic renewal time 
comes you may not be asked to reapply 
and instead it is presumed that last year’s 

details remain unchanged.  It is very easy 
to forget to pass on the bad news that 
you have clocked up some penalty points 
on your licence.  Forgetting or avoiding 
telling your insurers about your penalty 
points, even if you are not asked directly, 
can amount to nondisclosure and your 
insurer may decide not to cover you in 
the event of a claim.  A policy offering full 
comprehensive cover for a driver with six 
years no claims bonus and no penalty 
points was quoted at €474.26. When five 
penalty points were added to the deciding 
criteria, all others remaining constant, 
the quote jumped to €850.00 minimum 
price. 	
		  Consumers are so often told 
to ‘shop around’ and, particularly in the 
case of motor insurance, the Consumers’ 
Association of Ireland would encourage 
consumers to seek the best prices in the 
market. The task, however, is not an easy 
one. Getting an online quote can take time 
and you will have to be prepared - you will 
need all your vehicle details, no claims 
bonus/discount details, your expected 
mileage, your car registration and more. 
This is one chore that will take some time 
and it may suit some consumers to tackle 
it over the phone. Do not be afraid to 
bargain and remember you do not have to 
accept any quote there and then - if you 
do and subsequently change your mind, 
you have a 14-day cooling off period. 
Consumers can only do so much in this 
situation given that motor insurance is 
a legal requirement and not a choice. It 
is the role of the government to regulate 
with consumers in mind. Consumers are 
ultimately at the mercy of profit-making 
insurance companies. 

Choice  Comment
1.98 million of us pay private car and motorcycle insurance because we are required 
to by law. The Consumers’ Association of Ireland (CAI) wrote to the Minister for Jobs, 
Enterprise and Innovation in September to highlight our concerns for consumers and 
for the need for full transparency in the market. Double-digit increases in premiums are 
being blamed on the cost of claims, an argument that the Injuries Board rejects. Another 
argument put forward for increased premiums is the exceptionally higher risk posed 
by older cars on the road, an argument rejected by An Garda Síochána. What is clear 
is that there is a serious lack of transparency. The CAI has requested that the Minister 
considers setting up a review body, similar to the Motor Insurance Advisory Board (MIAB) 
set up in 1984, to advise the Minister on all aspects of the motor insurance market. A 
key facilitation that gave validity to the MIAB’s investigations and recommendations 
was the provision, by all providers, to access, by a competent expert in the strictest of 
confidence, to anonymised data. We propose that the Minister models an advisory board 
on the MIAB with a limited period of six months for a root and branch review of the full 
causes for any and all increases in motor insurance premiums being forced on consumers. 
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In our quest to get the recommended “five-a-day”, 
an electric juicer could be the answer.  Consumer 
Choice has all the juicy facts on three Choice Buy 
models.

Product tests/Juicers                                                               

At a glance
• Juicer types
• Features to look for
• Three Choice Buys

and the novelty of a new kitchen gadget 
wane, it is important that the juicer model 
you buy will be easy to use and not too 
tricky to clean.  Our tests look at the 
quantity and quality of the juice produced 
by each model and assess how intuitive 
they are to use and how much effort will 
be involved in cleaning them afterwards.  

Juicer types
There are two main types of juicer – 
centrifugal juicers and masticating or 
slow juicers.  A centrifugal juicer has 
a rotating blade that cuts up fruit and 
vegetables as it spins at very high speeds 
and it uses centrifugal force to separate 
the juice from the pulp, forcing the juice 
through a strainer to produce a clear 
drink.   This is the most common, popular 
and affordable juicer type and all the 
models in our current batch on test are 

centrifugal machines.   They have speed 
on their side but they tend to be very 
noisy and the high-speed spinning causes 
significant vibration that means that 
these machines can “walk” a little on the 
countertop.   
		  Slow juicers, also called 
cold-press juicers, take a much more 
leisurely approach to the juicing process, 
methodically crushing the fruit or 
vegetables using a slow-turning gear or 
auger and then filtering the juice through a 
perforated screen.   Slow juicers can come 
in horizontal or vertical configurations, 
though the horizontal models can take up 
a lot of space on your countertop.  These 
machines are quiet when operating and 
can be used for other purposes, such as 
grinding coffee beans or mincing meat, 
but they are generally more expensive 
than centrifugal models and harder to find 

Making sure to consume the recommended 
five portions of fruit and vegetables a day 
is often a challenge but having a great 
electric juicer on hand to make fresh 
juice at home can be a help.   Drinking 
your fruit and vegetables can certainly 
be a quick and palatable way of getting 
plenty of nutrients into your body – though 
it is generally accepted that a glass of 
unsweetened fruit or vegetable juice will 
only count as one of your five-a-day, no 
matter how much you drink, and of course, 
juice will lack the fibre of the fresh produce 
used and its beneficial effects.   Those 
who are dedicated to juicing will need to 
buy lots of fruit and vegetables, which 
can prove costly, and the proportion of 
pulp to juice will vary from fruit to fruit, 
as will the amount extracted by different 
juicer models.  And to help you keep up the 
juicing habit when initial good intentions 

  Juicers 
REPORT by Clodagh O'Donoghue
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If you prefer the idea of hanging on to more of the fibre content of your fruit 
and vegetables, you might like to think about a jug blender instead.  Whereas 
juicers extract the juice to produce a clear drink without the pulp, blenders 
pulverise the fruit and vegetables, retaining the fibre content, which can be 
very beneficial to the digestive system. A good blender will also be able to 
crush ice or chop nuts and they are ideal for making soups as well as generally 
being easier to clean than juicers. Those in the market for a jug blender can 
consult our Jug Blenders test on page 35 of the December  
2014/January 2015 issue of Consumer Choice.

in shops – you may need to go online or 
to a specialist kitchen shop if you feel a 
masticating juicer is right for you.

Features to look for
Freshly squeezing fruit and vegetables is 
an excellent way of boosting the nutrients 
in your diet but if the juicing habit is to 
continue on a regular basis, when the 
first flush of enthusiasm for a healthier 
lifestyle is over, your juicer needs to be 
simple to use, convenient to store, and 
not too much of a nuisance to clean after 
its job is done.  The following are some 
features to consider when shopping for 
your new appliance:

Parts 
Ideally, your juicer should have as few 
parts as possible and these should be 
easy to dismantle and reassemble.  For 
added convenience, the removable parts 
should be dishwasher safe.

Design 
The more streamlined the design and 
the fewer corners, crevices and ridges 
for food to become trapped in, the easier 
the machine will be to keep clean.  Most 
kitchens are already filled to capacity 
with gadgets, so if you are adding a juicer, 
a lightweight, compact device will take 
up less space on the countertop and can 
be easily popped into a press when not in 
use.

Chute
A large chute will cut down on preparation 
time as less chopping will be required 
before inserting the fruit and vegetables 
into the juicer.  A pusher that fits into the 
chute is useful for forcing down chunks of 
fruit and vegetables without putting your 
fingertips at risk.

Jug 
The jug for catching the juice should be 
large enough to hold a substantial amount 
of liquid.  Transparent jugs are handy as 

they let you see the juice level.  For juicers 
that come without their own jug, make 
sure the spout can be positioned over a 
decent-sized jug or container.   

Speeds 
A range of speed settings is useful as a 
low speed is good for juicing soft fruits 
like strawberries whereas hard fruits and 
vegetables like carrots need a high speed.

Pulp container 
The pulp container should be large 
enough that it is does not have to be 
emptied too often during use.  An external 
pulp container can be handy as pulp is 
less likely to build up around the sieve and 
clog the device.

Drip-stop spout 
Some juicers comes with a handy drip-
stop spout that means that, after juicing, 
when you have removed the jug from 
underneath the spout, a little mechanism 
flips up into place to seal the hole and 
prevent any leftover juice from dripping 
onto your countertop. 

Cord
The cord should be long enough to give 
you flexibility in terms of where you 
position the appliance.  Integrated cord 
storage makes for a less cluttered kitchen 
worktop.

Safety
Juicers generally have a safety lock on  
the lid that means that the juicer will  
not operate unless the lid is locked into 
place.  Non-slip feet will hold the  
juicer steady as it spins and prevent  
it from moving on your countertop.   
It is important to make sure that the  
blade assembly cannot be easily  
touched through the chute and, to  
keep children’s small hands safe, it is  
best to unplug the juicer when it is not in 
use and put it well out of reach.

Useful contacts

Braun
tel 0044 239 239 2333
www.braunhousehold.com

Philips Ireland
tel 01 5245443
www.philips.ie

Blend instead?
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Product Test/Juicers                                                                                                    

MODEL SPECIFICATIONS TEST PERFORMANCE   SCORE %

Price  
(€)

Size (hxwxd) 
(cm)

Power cord  
(cm)

Weight  
(kg)

Juice jug  
capacity (litres) 

Number of 
speed settings

Performance 
(45%)

Ease of use 
(20%)

Cleaning  
(20%)

Noise  
(10%)

Build quality 
(5%)

1 Braun MultiQuick 5 J500 160 40x20x44 94 4.58 1.25 2      84

2 Philips HR1869 218 44x43x25 105 4.7 1.25 2      83

3 Philips HR1855 120 40x21x24 95 3.39 0.75 1      80

4 Philips HR1832 80 30x21x23 81 2.05 0.5 1      71

5 Philips HR1836 100 30x21x23 81 2.09 0.5 1      69

6 Magimix Le Duo Plus XL 180 43x22x21 101 6.96 na 1      59

USING THE TABLE

Star ratings are out of five.

SPECIFICATIONS
Price:  Typical retailer’s price if you 
shop around.
Size: The dimensions given are for 
the appliance ready for use, rounded 
to the nearest centimetre.
Weight: The weight of the appliance 
ready for use, with pulp container 
inserted, and rounded to the nearest 
10 grams.

TEST PERFORMANCE
Performance: Rating for the time 
taken, the quantity of juice obtained, 
and the quality of the juice, including 
its smoothness, frothiness, texture 
and taste.  Tests conducted for 
orange juice, apple juice, red beet 
juice, strawberry/pomegranate juice 
and an “energy mix” that includes 
fennel bulbs and carrots.
Ease of use: Rating for the clarity 

of the instructions and the ease 
of assembling, filling, and using 
the appliance as well as for 
manoeuvrability and ease of 
storage.
Cleaning: Rating for the time taken 
and ease of cleaning the appliance 
after making each of the different 
juices.
Build quality: Rating for the 
construction, workmanship and 
durability of the appliance.
Noise: The greater the number of 
stars, the quieter the appliance.

The Choice Buy Braun MultiQuick 5 J500 is a centrifugal juicer that 

will deliver excellent juicing results with the minimum of fuss.  This 

solidly built machine produced smooth, pleasant-tasting juice across 

all our tests and the two settings let you adjust the speed according to 

the hardness of the fruit or vegetable you are juicing.  The jug holds a 

generous 1.25 litres and the pulp container is also sizeable so you will 

not need to empty it as you juice.  As well as being intuitive to assemble, 

this machine is simple to operate with a clearly marked speed selection 

switch and a large chute with a diameter of 7.5cm for easy filling.  In 

addition, this juicer was fairly easy to clean with the cleaning brush 

supplied and all removable parts are dishwasher-safe.   Other handy 

features include a drip-stop spout and integrated cord storage, and 

although centrifugal juicers are not known for their quiet operation, this 

appliance is less noisy than most.

1. Braun MultiQuick 5 J500 €160
Part of the manufacturer’s Avance collection, the  Choice Buy Philips 

HR1869 centrifugal juicer excels at producing great-tasting juice very 

swiftly and easily.  Across all our tests for both fruit and vegetable juices, 

this appliance scored highly for speed, smoothness, texture and taste 

and it was capable of extracting a good quantity of juice to leave a dry 

pulp behind in the roomy and easily removable pulp container.  The juice 

jug holds 1.25 litres of liquid and the chute has a generous diameter of 

8cm, cutting down on the amount of chopping you will need to do.   This 

well-built machine has two speed settings and is intuitive and quick to 

assemble.  All removable parts are dishwasher-safe and the appliance’s 

rounded and smooth surfaces help to minimise the amount of cleaning 

time required to garner the HR1869 top marks for overall cleaning.  This 

is a 700W machine but for around €40 more, you can get the similarly 

excellent Philips HR1871 – which again comes from Philips’ Avance range 

and offers a 1,000W motor and a stainless steel finish.

2. Philips HR1869 €218
The Choice Buy Philips HR1855 does a great job of juicing all kinds of 

fruit and vegetables and, importantly, is easy to use and quick to clean.  

This centrifugal juicer is a very speedy machine that squeezes excellent 

quantities of liquid out of fruit and vegetables to produce pleasant-

tasting juices.  Our testers were particularly impressed with the orange 

juice delivered by this machine, with the large chute opening of 7.5cm 

in diameter helping to accelerate the juicing process.  However, there 

is only one speed setting, which can be a little fast for softer fruits like 

berries and cause some spitting.  There is a well-designed, removable 

pulp collector that is easy to clean thanks to its smooth surfaces, though 

it does not hold huge amounts and may need to be emptied during 

longer juicing sessions.  All removable parts can be popped into the 

dishwasher to further take the pain out of cleaning, and assembling and 

operating this machine is very intuitive, which is reflected in the high 

ease-of-use score.

3. Philips HR1855 €120
For a relatively modest price, the Philips HR1832 from the market-leading 

manufacturer is a small and neat centrifugal juicer that performs well 

and will not take hours to clean.  This juicer has only one speed setting 

but it does a good job of the important basic task of producing great-

tasting juice.  If you are looking for a juicer to leave on your countertop, 

this one will take up less space than most and, if you prefer to put it away 

after use, at just a little over 2kg, it is light for lifting in and out of a press.   

The Philips HR1832 is a solidly made appliance that is simple to assemble, 

with dishwasher-safe removable parts and a well-designed internal pulp 

collector that make for quick and easy cleaning. In addition, the handy 

drip-stop spout will help to keep your countertop free of juice dribbles.  

However, this juicer is quite noisy and filling it might take a bit of getting 

used to as the 5.7cm-wide chute is fairly short, with testers finding that 

some hard foods like carrot and beetroot were thrown out during filling.

4. Philips HR1832 €80

Also
worth

considering



www.thecai.ie October 2015

Headphones

With 27 headphones on test and five Choice Buys,  
Consumer Choice can help you make a sound investment.

Headphones have become increasingly 
popular as consumers seek a better 
quality listening experience when enjoying 
a range of content on their phones, 
tablets or laptops.   These devices have 
become quite the fashion statement as 
people take their music out and about, 
listening on their commute to work or as 
they exercise.  Headphones are useful 
for those who like to watch videos on 
their personal device without disturbing 
others around them – whether that 
might be fellow commuters on public 
transport, other family members gathered 
around the TV or their sleeping partner 
in bed next to them.  And sometimes 
headphones are used simply to block 
out ambient noise, letting users listen 
to nothing at all as they seek to focus on 
work or study.  With so many reasons to 
put headphones to use, it is not surprising 
that the market has exploded in recent 
years. 
		  In our labs, we test for the all-
important quality of the sound delivered 
by different headphone models.  However, 

great sound should not come at the cost 
of comfort, so our testers also assess 
how well each of the headphones fit, 
their adjustability, and how comfortable 
they are to put on, take off and wear for 
extended periods.  In addition, technical 
tests are conducted to measure sound 
leakage and the level of noise cancelling 
achieved by each of the headphone 
models.
		  Given that the headphones in 
our current batch range in price from a 
thrifty €25 to a hefty €300, your budget 
and the amount you are willing to spend 
on your sound investment will clearly be 
a key factor in the purchasing decision.  
In addition, there are various types of 
headphones, each suited to different 
situations - so rather than play it by ear, 
read on for a full rundown of the options 
on offer. 

Headphone types
Our table below has the results for 27 
headphone models separated into three 

main categories – over ear, on ear, and in 
ear.  	

Over-ear headphones 
Also called around-ear headphones, 
these are traditional-style headphones 
that cover the whole ear, with the 
cushioned pads resting against the side of 
your head and a hollow for your ear in the 
middle.  These headphones are generally 
comfortable to wear and are effective 
at blocking out ambient noise - and they 
often deliver good sound quality.  The 
downside is that they are bulky and not 
particularly portable so they are most 
suited for use at home.  Some also find 
that these headphones can get hot and 
sweaty when used for long periods.

On-ear headphones 
Less bulky and lighter than over-ear 
headphones, on-ear models have flat 
pads that rest on the ears rather than 
against the side of the head.  This allows 
more airflow around the ears, so they 
will get less hot and sweaty, but because 
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they press directly on the ears, they may 
become uncomfortable after a time. In 
addition, they may let in more ambient 
noise.  Some models can be folded for 
ease of carrying them around.

In-ear headphones 
The most portable models of all and 
easily slipped into a small pocket, in-ear 
headphones are very light, compact 
devices that fit snugly into the ear canal.  
The best models can deliver impressive 
sound and do a good job of preventing 
sound leakage, although the delicate 
wires that come with in-ear headphones 
can get damaged with constant wrapping 
and unwrapping, which can compromise 
sound quality.   A subset of in-ear 
headphones, earbuds are the inexpensive 
earphones that often come supplied 
with smartphones and other devices.  
Although useful for listening to music on 
the go, earbuds sit just outside the ear 
canal, so they will not deliver optimum 
sound quality and sound leakage is likely.  
In addition, earbuds may fall out of ears 
easily.  

Closed-back versus open-back
Whether you are in the market for 
over-ear, on-ear or in-ear headphones, 
there will be closed-back and open-back 
varieties available.  With open-back 
headphones, there are openings in the 
back of the earcup designed to allow 
more air to circulate. Some users prefer 
the more natural sound delivered by this 
airier design, but as well as letting in 
more external noise, open-back models 
generally leak more sound and could 
disturb someone nearby.
		  In contrast, with closed-back 
models, the back of the earcups is 
completely sealed to help block out 
external noise and prevent sound from 
escaping.  However, some users may find 
the sound delivered to be a little muffled.  
The choice between closed-back 
and open-back design is very much a 
matter of personal taste and there is no 
substitute for trying out different models 
before you buy to see which type you 
prefer.

Features to look for
When shopping for headphones, you 
might like to consider whether some of 
the following features are important to 
you:

Noise-cancelling technology:  
Some headphones offer noise-cancelling 
technology to block out unwanted 
external noise. Passive noise cancelling 
refers simply to the physical effect of 
wearing headphones to stop outside 
sound getting in.  Some headphone 
designs are better in this respect 
than others – closed-back over-ear 
headphones and earphones that are 
inserted into the ear will be better 
at blocking out external sound than 
open-backed in-ear or earbud-style 
headphones.  However, active noise 
cancelling goes a step further and uses 
battery-operated electronics to pick up, 
analyse and reduce extraneous noises to 
varying degrees. They tend to work best 
on low-frequency sound, such as traffic 
noise or the drone of an aircraft engine.  
The battery will add to the weight of the 
headphones and it is useful if the noise-
cancelling feature can be turned off, so 
that the headphones can still be used if 
the battery is out of charge.

Controls 
Some headphones come with controls 
on the cable or on the earpiece itself, 
which can prove handy.  For example, 
being able to adjust the volume via the 
cable or earpiece can be useful if you are 
seated away from the audio source, such 
as a TV, or if you are walking or exercising 
and do not want to have to stop and 
fiddle with your music player to access 
the control buttons.  Some headphones 
with an inbuilt microphone offer mobile 
phone functionality that lets you switch 
between music listening and answering 
and disconnecting calls without touching 
your phone. 

Wireless headphones  
If you find that the headphone cable gets 
in the way of your listening pleasure, you 
might like to seek out a wireless model.   
These headphones use radio frequency 
(RF), infrared, or Bluetooth technologies 
to wirelessly connect the headphones to 
the audio source.  With infrared models, 
the range is limited to about 7 metres and 
you will need to have a direct line of sight 
to the transmitter – much like a TV remote 
– so you won’t be able to leave the room if 
you want to continue listening.  Bluetooth 
technology offers a similar operating 

range but does not require a direct line 
of sight so you can move from room to 
room as you listen.  RF technologies can 
transmit signals through walls and floors 
and offer the greatest operating range, 
so you will be able to move around the 
house and even venture into the garden.  
However, RF headphones may be subject 
to interference from other devices. Many 
wireless models offer the option of also 
connecting to a mobile device using a 
wire.

Thus, your choice of headphone type 
depends on your intended use - whether 
you will be listening in the comfort of 
your home or you will be listening on the 
move; whether you want to block out the 
outside world and immerse yourself in the 
listening experience with closed-back, 
over-ear headphones or whether you 
are prepared to sacrifice some sound 
quality for in-ear headphones that are 
more compact, lightweight and portable; 
or whether active noise-cancelling 
technology is paramount, aimed at 
drowning out the noise of various modes 
of public transport.   It may be, in fact, 
that you need more than one set of 
headphones to give you the optimum 
listening experience for different 
environments.
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The Choice Buy Sennheiser Urbanite XL are stylish over-ear headphones that deliver 
superb sound quality.  With a powerful bass and excellent clarity, these headphones 
are particularly suitable for jazz or pop fans but classical music enthusiasts will not 
be disappointed and the closed-back, over-ear design lets users immerse themselves 
in the sound produced.  These solidly built headphones emit little sound leakage and 
their passive noise-cancelling ability is impressive, so listeners will experience little 
trouble with external noise.  Most of our testers found these Sennheiser headphones 
comfortable to wear, though they may be a bit tight for some.  Our testers noted 
that there was quite a lot of scratchy noise when the cable was rubbed or touched 
but, on the plus side, the cable is a good length, detachable, durable and fairly 
tangle resistant.  It also features an integrated microphone and controls for volume, 
playback and hands-free calling.   An on-ear version of these headphones, the 
Sennheiser Urbanite, performed well in our labs but did not impress as much in the 
listening tests across the various genres as its over-ear sibling.

1.Sennheiser Urbanite XL €230  
(Over ear)

2. Bose QuietComfort 25 €300  
(Over ear)

The Choice Buy Bose SoundLink are feature-laden on-ear headphones that produce 
great sound quality and may be used wirelessly via Bluetooth or with the supplied 
cable.  Jazz fans will particularly enjoy the sound delivered by these headphones but 
all other music genres are also well served by the pleasant tone and level of detail 
provided.  In addition, testers found these headphones very comfortable to wear 
and, with good adjustability, they should fit most head sizes.  In tests, the Bluetooth 
connection was easy to set up and when the built-in battery dies, users can simply 
plug in the cable provided to continue listening.  Battery life is very good and batteries 
may be recharged using a USB cable.  Though lightweight, these headphones are 
sturdily built and handy controls for Bluetooth pairing, volume adjustment, pause 
and playback are incorporated into the earpieces.  Also included are controls to let 
you answer calls, with a dual microphone system that helps to reduce background 
noise, and voice prompts to let you know who is calling and if the battery charge is 
low.

5. Bose SoundLink €250  
(On ear)  

The Choice Buy Bose QuietComfort 25 headphones excel at drowning out the noise 
of the outside world as you listen to the music or audio of your choice.   Overall, sound 
quality is very good across a range of music genres, with the spoken word particularly 
clear, and testers found these Bose headphones comfortable to wear for long periods 
though they did note some slight sound leakage.  The manufacturer’s active noise-
cancelling technology is highly effective at counteracting unwanted external low-
frequency and medium-frequency noise, making these headphones a great option 
for those who do a lot of travelling on planes, trains and other modes of transport.  
An AAA battery powers the headphones and yields good battery life, and when the 
battery runs out of charge, the headphones will continue working, though they will 
lose the noise-cancelling feature.  The cable features a microphone and built-in 
controls so you can handily adjust volume, answer and disconnect calls, and perform 
other functions. These solidly built headphones rotate and fold into the band for ease 
of carrying in the supplied hard case.
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The Choice Buy Bose SoundTrue In-Ear headphones deliver superb sound quality 
across the board so fans of all music genres and audio books should enjoy a great 
listening experience.  These earphones feature the manufacturer’s StayHear tips 
with an extended flexible wing designed to fit snugly into the ridge of the ear and keep 
them in place, and three sizes of ear tips – small, medium and large – come supplied 
to accommodate a range of users.   Our testers did indeed find these earphones very 
comfortable to wear though they noted that there might be some adjustment needed 
initially.  Although there is no active noise-cancelling technology, these headphones 
do a good job of passively shutting out external noise and there is little sound leakage 
to disturb anyone who happens to be sitting close by.  The cable features remote 
controls and a microphone to enable you to access volume and playback functions 
as well as to answer and disconnect calls – though you will need to make sure that 
the version you buy is compatible with your phone as specific models customised for 
Apple devices and for Samsung Galaxy smartphones and tablets are available. 

14. Bose SoundTrue In-Ear €130  
(In ear)

15. Bose SoundSport In-Ear €150  
(In ear)
Designed for active types, the Choice Buy Bose SoundSport In-Ear headphones 
combine outstanding sound quality with excellent comfort.  As with the Bose 
SoundTrue In-Ear headphones, the SoundSport In-Ear headphones feature the 
manufacturer’s StayHear tips that conform to your ears’ shape.  Testers rated them 
as very comfortable to wear for extended periods once they had adjusted them 
correctly and found that they stayed in place well.  Three sizes of ear tips are supplied 
to fit a range of users.   Earning five-star ratings across all the listening tests, fans 
of all music genres and the spoken word will be well served by the well-balanced 
sound delivered. The manufacturer claims that these earphones, aimed at sporty 
individuals, are sweat and weather resistant and a number of useful controls plus a 
microphone are incorporated into the cable to enable volume adjustment, playback 
and answering and disconnecting calls.  With customised versions for selected Apple 
products and for selected Samsung and Android devices, you will need to check 
compatibility before you buy.

The lengths we go to...
To evaluate the all-important sound quality delivered by each set of headphones on test, a minimum of five experts or 
experienced assessors of different ages and with a variety of musical tastes perform subjective listening tests.  These 
tests are carried out in a comfortable environment with minimal background noise, and the listening panel assigns ratings 
to each of seven set tracks in the following genres:  classical, jazz, pop, rock, speech/mono spoken word, pink noise, and 
electronically recorded music.  Members of the listening panel also provide an overall rating and detailed comments on 
each of the headphone models.
		  To assess the headphones’ noise-cancelling ability, tests are conducted that seek to replicate the use of 
headphones while the outside audible environment changes – for example, listening to a play list while walking down a 
busy shopping street or while seated on a plane with the background drone of the aircraft engine.  A calibrated reference 
ear is used to deliver technical measurements of the noise-cancelling ability of the headphones and the listening panel 
also provides an overall subjective rating in tests that use a repeatable constant background noise and a repeatable 
background noise at varying volumes and proximities.
		  Our labs also test for acoustic leakage to see how well each set of headphones will shield others around you from 
what you are listening to and to determine, for example, how much fellow passengers will be disturbed by your listening 
choice on a quiet coach or train.   Again, the calibrated reference ear takes technical measurements and the listening panel 
subjectively rates each headphone model’s performance using repeatable audio tracks for different genres at varying 
volumes.
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Product Test/Headphones

MODEL SPECIFICATIONS TEST PERFORMANCE   
              
SCORE %

Sound quality (50%) Comfort and durability (35%)

Price (€) Weight (g) Cable length 
(cm)

Wireless Cable  
controls

Controls on 
headphone

Overall sound 
quality

Speech Classical 
music

Pop music Jazz Comfort Durability Audio enhance-
ments (10%)

Features (5%)

Over ear

1 Sennheiser Urbanite XL 230 311 115  ✓          81

2 Bose QuietComfort 25 300 221 145 ✓ ✓          76

3 Sennheiser Momentum 2.0 245 230 140 ✓          68

4 Sony MDR-RF811 65 268 na  ✓ ✓          26

On ear ✓

5 Bose SoundLink 250 160 115  ✓ ✓          80

6 Sennehiser Urbanite 180 265 117 ✓          69

7 Ted Baker Rockall 215 270 113 ✓          57

8 AKG Y40 112 146 127  ✓          56

9 AKG Y45 BT 110 155 123  ✓ ✓✓          55

10 Beats by Dr Dre Solo HD 160 179 137 ✓          52

11 Sony MDR-ZX110NA 50 161 120 ✓ ✓          51

12 Monster DNA 69 185 127 ✓          45

13 Sony MDR-10RBT 215 215 120 ✓ ✓          43

In ear

14 Bose SoundTrue In-Ear 130 19 116 ✓          83

15 Bose SoundSport In-Ear 150 20 110 ✓          82

16 Sennheiser CX 2.00 I 50 13 130 ✓          68

17 Sony MDR-EX450 40 13 125          68

18 Sennheiser CX 1.00 40 10 120          58

19 Sennheiser CX 3.00 55 14 142          57

20 Beats by Dr Dre Powerbeats 156 23 107  ✓          53

21 Monster iSport Intensity 120 20 120  ✓          51

22 Beats by Dr Dre PowerBeats 2 230 25 na ✓  ✓          48

23 Skullcandy Inkd 2.0 25 13 130  ✓          47

24 Skullcandy 50/50 2.0 29 15 135 ✓          46

25 Beats by Dr Dre Tour 2.0 190 17 120 ✓          46

26 Goji Tynchy Stryder 40 13 135 ✓          43

27 Beats by Dr Dre urbeats 115 15 124  ✓          42

USING THE TABLE
Star ratings are out of five.

SPECIFICATIONS 
Price: Typical retailer’s price if you shop 
around. 
Weight: Weight in grams of the 
headphones with the cable and control 
unit.
Cable length: Length of the cable 
from the headphones to music player, 
measured in centimetres. 

TEST PERFORMANCE
Sound quality: Results of the listening 
tests for a range of genres including 
classical, jazz and pop music and the 
spoken word. 
Comfort: Rating for how comfortable the 
headphones are to wear, how well they 
fit, their adjustability and their potential 
to fall out of the ear.
Durability: Rating for the quality 
of construction and how well the 
headphones and cable withstand stress 
tests.
Audio enhancements: Includes the 
results of technical measurements 
and subjective assessments of sound 
leakage and the effectiveness of noise-
cancelling features.
Features: Rating for the availability of 
such features as built-in cable and 
headphone controls, external noise 
cancelling, and the ability to take phone 
calls.
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